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MAIN IDEA

Green, ethical marketing not only feels better but in today’s business environment it works
better as well. Green guerrilla marketing is based on four indispensable pillars:
1. Sustainability – doing things which are good for the planet.
2. Quality – doing things which are good for the customer.
3. Integrity – doing things which create win-win outcomes.
4. Honesty – doing things which are completely solid and above board.

At it’s heart, green marketing has an abundance paradigm. Instead of endlessly chasing market share, you need to feel confident
there is plenty to go around. The more people who have a vested interest in your success, the more likely it becomes that you will in
fact succeed. Green marketing is all about doing marketing which will benefit your customers, employees, suppliers, distribution
partners and even competitors. Make it feasible for everyone to benefit and they will help you achieve what you’re after.

When you set up the right marketing systems, prospects contact you because they want to do business with you. That’s a whole new
ball of wax from interrupting people enough times that you get their attention and ultimately their business. When people contact you,
selling becomes less of a concern. It becomes supercede by the imperative to exceed their expectations so the cycle repeats.

Never lose sight of the fact when it comes to green marketing, there is always more than one way to get there. Find and then follow a
path that makes sense for you and for your industry rather than attempting to take a cookie cutter approach using what worked for
someone else. Be genuine and explicit about your agenda and you’ll get there in the way that makes sense for you.

1. Green guerrilla marketing basic principles . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pages 2 - 3

You can be a successful marketer by acting ethically and responsibly. It’s not necessary or even desirable
to try and trick people into doing business with you. Look at marketing as a partnership.

2. The green guerrilla marketing mindset . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pages 4 - 5

Green marketers work on customer-driven pull marketing rather than company-driven push marketing.
Get people to agree to do business with you, even before they get in touch with you.

3. Green guerrilla marketing in action . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pages 6 - 8

Green marketing is people centered and highly ethical. It incorporates top-quality service, precision
targeting and an ability to treat prospects as intelligent people. It is scrupulously honest.
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7 Have an abundance perspective –
rather than using scarcity thinking
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Build powerful alliances – even
with your competitors if possible

Don’t try and dominate your market –
serve your customers better

Turn green into gold – make your
marketing genuinely ecofriendly

Work towards creating win-win
partnerships – with your customers

Ally with the media – to initiate and
apply people-centered strategies
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13 Delight your customers – do things
which exceed their expectations
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Get involved in your community – use
your marketing to achieve things

Work with a charity – do socially
responsible promotions

Build your marketing around
honesty – rather than hype

Encourage multiple streams of
conversation – to create value

Think holistically – come up with
solutions which are green and profitable
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Consulting Writing

Quality

Integrity Honesty

1 People do matter – so always
treat them 100% ethically
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Provide value and put people first –
you’ll attract more business that way

Success in business requires that you
deliver value to others – end of story

Act so you can win business –
without intimidating your customers

Use people-centered sales methods –
which means saying no when needed

Conduct your business in ways which
build long-term loyalty – and prosper
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