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MAIN IDEA

Most small- to medium sized enterprises struggle to
develop a workable marketing plan but it really isn't
difficult. In fact, all it takes is one week to get your
marketing set up. You then keep progressively
fine-tuning and boosting to get it working better.

To set up a workable marketing plan in five days
(one work week) follow this sequence:

Marketing doesn't have to be expensive,
time-consuming or complicated. The key to
succeeding with marketing is to focus on getting
your system working rather than trying a series of
unconnected marketing activities.

“The success of any company depends upon

having a consistent flow of new prospective clients.

Unfortunately, far too many businesses rely solely

on their existing clients and referrals as their

primary methods for getting new business. The

One Week Marketing Plan is about gaining visibility

in your niche market, educating people about the

problems you solve, and having clients call you

about how you can help them."

– Mark Satterfield

1. The Basic One Week Marketing Plan. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pages 2 - 5

To get a robust marketing plan
up and running in just one week,
the steps you need to follow each
day are:

2. Strategic Marketing Boosters. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pages 5 - 8

Once you have your marketing plan in place, there are twelve strategic marketing
boosters you can use to make your marketing more effective. Each of these boosters
should be able to be implemented in eight or so hours or less. Try experimenting with one
booster each month after you implement the One Week Marketing Plan and see which
ones produce the best results for your business.
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Start a blog and write
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Make a list of potential
joint venture partners

11

Joint ventures I

Send sales letters out to
your mailing lists

10

Direct mail IIDirect mail I

9

Identify some mailing
lists you can use

Get traffic to
your website

Send drip-marketing
messages

Create a great
FREE offer

Choose your
niche market

Build a website for
your FREE offer

5

4

2

3

1



.ComSummaries
The Ultimate Business Library

8-page

30 mins

dollars

300+ page

key ideas

We condense business books into

summaries.


By reading summaries, you’ll get the in

, so you can spend more time turning your 

ideas into .

Learn from the mistakes and success of the smartest people in business;


Get fresh ideas, strategies & motivation that could be worth millions to you;


Follow emerging trends, so you can catch the wave before your competitors do;

Catch up on the classics you always wanted to read.

>

>

>

>

$2 per weekFor just , you will...

Our catalog includes summaries on a range of topics for 

aspiring entrepreneurs, managers, and consultants.

1,000 Top Business Book Summaries

Knowledge is Power  — Invest in Your Future

AND MORE

SALES

MANAGEMENT

LEADERSHIP MOTIVATION STRATEGY

PRESENTATIONSBUSINESS PLANS


